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B Prices index in large and predominantly food stores - March 2014

In March 2014, prices of frequently purchased goods
were stable in hyper and supermarkets

Frequently purchased goods price indexes - annual
increase %

In hyper and supermarkets, prices of frequently pur- 70"
chased goods stabilised in March 2014, as in February 6,0 1
2014. 50 |
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In large and predominantly food stores, prices of fre- 301
quently purchased goods also stabilised in March 2014 207 .~
(as in January and in February 2014) while they de- ;2 I
creased slightly in the other kinds of stores (-0.1%) »1107

after a growth of 0.1% in February 2014. 20
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Prices declined by 0.1% in the hyper and super- Prices of frequently purchased goods
markets between March 2013 and March 2014 Base 100 : 1998
In March 2014, prices of frequently purchased goods ,\I,ln;?;] Per centage change
were 0.1% lower than those of March 2013 in the hyper 2014
and supermarkets (as in January and February 2014). Mrg?éh Apgtueaj
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They were up 0.7% in March 2013 compared with the Hyper-and-Supermarkets (A) 12704 00 o1
same month one year ago.

Large an_d predominantlyfood stores 12813 0.0 01
In the year to March 2014, prices of frequently pur- (A + neighborhood stores) ' ' '
chased goods in large and predominantly food stores Other stores 135.53 -0.1 0.7
also went downby 0.1% year-on-year (as in February All stores 12967 0.0 01
2014) while they rose by 0.1 % in average in all kinds )

. Source: Insee - Consumer Price Indexes
of stores after +0.2%, year-on-year, in February 2014.
Institut national de la statistique et des études économiques http://lwww.insee.fr

Direction générale 18 bd A. Pinard 75675 Paris Cedex 14
Directeur de la publication : Jean-Luc TAVERNIER ©INSEE 2014 - ISSN 0151-1475



Frequently purchased goods price indexes

148 4 — Meat

144 1 - Beverages

140 4 — Food excluding fresh products
Cleaning, personal care products
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Prices of frequently purchased goods detailed by main

items
Base 100 : 1998
Index
March | Percentage change
2014
Month Annual
rate rate
Food and beverages(excluding fresh
foodstuffs) 127.62 0.1 0.1
- Meat 139.82 -0.3 0.8
- Beverages 124.67 0.1 0.1
- Other food products 122.43 0.2 -0.4
Clearing and personal care products | 124.83 -0.2 -1.0
Total : Hyper-and-Supermarkets | 127.04 0.0 -0.1

Source: Insee - Consumer Price Indexes

Excluding fresh foodstuffs, food prices in-
creased slightly in hyper and supermarkets in
March 2014

Excluding fresh foodstuffs, prices of food and beverage
prices were up 0,1% in the hyper and supermarkets in
March 2014; they stabilised in February 2014. Year-on-
year, they also increased by 0.1% in March 2014 while
they levelled off between February 2013 and February
2014. The food and beverage prices (excluding fresh
foodstuffs) grew by 0.9%, year-on-year, in hyper and
supermarkets in March 2013.

In March 2014, meat prices were down 0.3% in the
hyper and supermarkets (after +0.1% in January and
February 2014). Year-on-year, they slowdowned, their
annual rate of change stood at +0.8% in March 2014
after +1.4% in February 2014 and +1.6% in January
2014. In March 2013, meat prices in the hyper and
supermarkets were up 3.1% compared with March
2012.

In hyper and supermarkets, beverage prices increased
slightly by 0.1% in March 2014 after a decline in Febru-
ary 2014 (-0,1%). In the year to March 2014, beverage
prices remained almost stable in hyper and supermar-
kets (+0,1%, as in February 2014). Year-on-year, they
were up 1.3% in March 2013.

Excluding fresh foodstuffs, prices of the other food
products increased by 0.2% in hyper and supermarkets
in March 2014 after -0.1% in February 2014. In the year
to March 2014, they decreased by 0.4% after -0.7%,
year-on-year, in February (-0,4% in March 2013, year-
on-year).

The prices of cleaning and personal care prod-
ucts decreased again in March 2014 in hyper and
supermarkets

Prices of cleaning and personal care products de-
creased by 0.2% in the hyper and supermarkets in
March 2014 after -0.1% in February 2014. Year-on-
year, they fell by 1.0% in March 2014 (after -0,8% in
February 2014). They were stable in the year to March
2013.

Learn more:

=  Methodology: http://www.insee.fr/en/indicateurs/ind103/IPGD_m-EN.pdf

= Complementary data (long series) and metadata (linked internet pages...) are available on the HTML web page :

http://www.insee.fr/en/themes/indicateur.asp?id=103

=  Historical data are available on the BDM: G421

- Methodology contact: ipc-dg@insee.fr

- Press contact:_bureau-de-presse@insee.fr
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